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How many winters have you 
offered your clients salting 

and deicing service?

2%  Less than 1 winter   

15%   2-5 winters  

22%  6-10 winters  

26%  10-20 winters  

35% More than 20 winters 

reportSnow contractors provide the latest 
trends and stats on their salt and 

deicing services and operations.

2011

the discussions about salt 
and deicing techniques, 
practices and philosophies 
are pretty popular among 

snow professionals. And this is right-
fully so. Think about it. What one 
service do you offer that not only has 
such a huge impact on your bottom 
line, but is also of such great impor-
tance with your customers?

That’s the thinking behind beefing 
up our annual Salt & Deicing Play-
book and making it the focus of the 
entire September issue.

As such, in addition to some great 
articles about offering better salt and 
deicing services, we surveyed Snow 
Magazine readers to find out their 
thoughts on a number of hot-button 
salt and deicing topics and issues.

Among some of those findings:

• As of late summer, salt prices 
seem to be unchanged compared to 
last season.

• Contrary to what industry ex-
perts advise, contractors are still 
making their purchasing decisions 
closer to the start of the winter season 
than earlier during the summer.

• Contractors may not be charg-
ing enough, or operating efficiently 
enough, to realize greater profit mar-
gins from their deicing service.

• Too much deicing material is be-
ing used on clients’ properties.

• Contractors prefer blended prod-
uct to control ice on sidewalks.

Use the research findings on the 
following pages as a benchmark to see 
how your own salt and deicing opera-
tion measures up against others in the 
industry. — The editors

Do you offer 
deicing services?

90% Yes  

10% No    

r e s e a r c h



17GIE Media’s Snow Magazine / September 2011 / www.snowmagazineonline.com

How does this price compare 
to what you paid for rock 
salt at this time last year?  
30%  the price is higher  
56%  the price is the same  
14%  the price is lower  

regarding securing 
your rock salt for 
this winter, are you 
purchasing earlier, at 
the same time or later 
than last season? 
11% earlier  
82% the same time   
7%  Later  

How are you purchasing  
your rock salt? 

22%  Committing to the full amount 
now  

26%  Committing to more than half, 
but not the full amount  

23%  Committing to half  

13%  Committing to less than half 
now, but more than a quarter  

16%  Committing to less than a 
quarter  

Average price per 
ton for bulk rock 

salt for 
Winter 2011-12: 

$83 per ton

82%

56%

30%

14%

7% 11%

11% Both, but mostly bagged 

What type of deicing products are you using? 

10%0%

15%

21%

53%

11%

20% 30% 40% 50% 60%

15% Bulk

21% Bagged  

53% Both, but mostly bulk  
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Editor’s note: Other responses included liquid brine and potassium chloride.

As it pertains to ice control, do you 
promote yourself as a “zero-tolerance” 
snow removal contractor. 

69% Yes  
31% No   

What is the gross profit you generate from deicing operations? 

11%  Less than 10%  
8%  10-20%  
13%  21%-25%  
4%  26%-30%  
9%   31%-35%  

11%  36%-40%  
17%  41%-50%  
15%  51%-60%  
9%  61%-70%  
3% More than 70%  

If you supply sidewalk deicing 
services, which products do 
you use the most?
6%  I don’t offer sidewalk 
deicing  
22%  rock salt  
39%  Calcium chloride  
20%  Mag chloride  
50%  A blended product  
4% other 

Walk-behind spreader  

Which of the following types of salt spreaders do you use in your operation?  

10%0% 20% 30% 40% 50% 60%

58%   Slide-ins for pick-up trucks    

  Tailgate spreaders   

  Dedicated spreader on chassis 36%

48%

50% 

50%

40%

6%

22%

39%

20%

50%

4%

30%

20%

10%

0%
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47% Yes  

53% No  
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Editor’s note: Other responses included per bag, per gallon, and time and material per application.

In your operation, to achieve 
acceptable results what is the 
accepted quantity of salt per acre 
applied to a customer’s property? 

16%  1 ton per acre  
11% 3/4 ton per acre   
21%  1/2 ton per acre  
19%  500lbs per acre  
13%  300lbs per acre  
4%  100lbs per acre  
2%  50lbs per acre  
14% other (## per acre) 

How do you charge for deicing services? 
19%  per ton spread  
18%  per pound spread  
12%  per ton plus hourly for spreading  
8%   per pound plus hourly for spreading  
56%  per application  
16%  Seasonal  
5%  other (please specify) 

How do you dispatch your 
salting and deicing service? 
49% plow truck is 
outfitted with a salt 
spreader    
18% Use dedicated truck/
trucks outfitted only with 
spreaders    
33% Both  

Have your customers voiced concerns 
about deicing materials damaging 
their pavement surfaces and/or 

surrounding green spaces? 

Editor’s note: 
Others 

included respon
ses such 

as depends on
 the job 

and event tem
perature.

10% 20% 30% 40% 50% 60%

19% Per ton spread

Per pound spread

Per ton plus hourly for spreading

Per pound plus hourly for spreading

Seasonal

Other (please specify)

18%

12%

8%

56%

16%

5%

Per application


